
People have always used photographs
and portraits of themselves and
family members to adorn homes.
Today, due to printing innovations,

the possibilities are just so much more. “With
the current printing capabilities, photographs
can be printed on anything and therefore can
be converted into any form. It can be your
duvet, pillow covers or even a vase. The
possibilities are endless. It just depends on
how creative you can get with your household
items,” says Kavisa Mehta, proprietor of

Zerothreeseven, a whacky outlet for whackier
products.

Interior designer Tvisha Dharia suggests
creating mosaics out of a given picture. “This
style is very interesting and allows for a
different way to display your photographs in a
stylized manner” she adds. She also
recommends getting new prints of older
pictures (you can get wonderful effects on
these) or getting an artist to transfer a
photograph on a canvas. She recalls a project
where an artist replicated a photograph of her
client on a canvas. “I had the same displayed
prominently in his bar area and another one
in the office area,” she says.

Personalised art can be a combination of
your pictures, along with motifs and symbols
that express your likes and hobbies. “I had
recently designed a bar stand for a client
using their images, names combined with
typography and movie graphics,” recalls
Mehta. Thus, there is a lot of
scope for creative expression
when it comes to mingling
photographs with another
idea and then transferring it
onto a home décor object.

A more tongue-in-cheek
way of displaying your
pictures is through
caricatures. Pune based artist
Bharati Pitre believes that
while choosing and displaying
such personalised art, one
must go by personal design
sensibilities. The artist, famous
for her bold caricatures says, “To
choose something whacky just
because someone else has done so is
not recommended. When I visit a client’s

home and if I see that their home, décor or
sensibilities do not match my bold
caricatures, I often advise them against it!”
When it comes to displaying bolder pictures
or humorous caricatures, Pitre advises,
“Everyone is not going to be humoured by
what you display. If you can laugh at it, only
then go for it!”

> DISPLAYING PERSONALISED ART
Dharia believes that the way to display
photographs depends on the generic design of
the given space. “A younger or modern
household would rather prefer to display their
pictures in the form of cushion covers,
collages or coffee mugs while a more mature
or classic household would rather stick to
canvases and regular picture frames,” she
mentions.

“I would recommend placing personalised
artworks at eye level or below. They could be
placed next to the bar near the traditional

photo frames. Ideally, it should be
in a family area,” says Pitre.

> THE BALANCING ACT
What is the thin line between
expressing yourself through home
accessories and blatantly (and
distastefully!) displaying a huge
number of personalised items?
“Sometimes homeowners do get
carried away with the number of
pictures, frames and personalised stuff
in the house. There needs to be a limit

to the spaces where one would display
these or else the charm and the exclusivity of

personalising your photographs and opening
up a private aspect of your life to

outsiders can be lost. One can try

and limit the pictures
to maybe a corner or
a wall of the living
room or the den and
bedrooms as these are
invariably great places
to display the same,”
says Dharia.

> JUST A FAD?
The recent surge of
people rushing in for

personalised items is testimony enough to
its current popularity, but, is this just a fad
or is it here to stay? “Personalised art is
great in a way, as every client is different
and has different expectations and therefore
it allows a lot of room for experimentation
and I guess till the room isn’t filled, it’s here
to stay!” opines Mehta. Dharia adds,
“Personalised artwork is surely here to stay
but the number of people experimenting
with it is quite limited. Lots of people still
love the old charm of picture frames which
is most definitely the classic way of
displaying photographs but then again
change and innovation are the words of
today. Hence personalisation of pictures in
any various forms is most likely to stay and
grow!”. However, there is a caution here. As
Dharia points out, “The person has to be
comfortable with displaying their own
pictures in a different manner”. Ultimately,
as Mehta says, “It all boils down to
individual taste!”.
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Like fashion, the
world of home
décor too is
constantly

changing. Definitions of what’s
cool and what’s not change
rapidly reflecting the
transformations in the attitudes
and lifestyles of people. It
should not be surprising
therefore that kitsch has made a
grand entry and is here to stay. The
definition of kitsch is not very
flattering. ‘Sentimental, tasteless
and imitation’ are words often
used to describe it. But, the
current picture shows otherwise.
Kitsch products are the rage like
never before.

Why kitsch?
“I think design is cyclical. You
had Andy Warhol and pop art
which broke the rules in its time.
Kitsch today has the same role to
play. With the MTV generation
and trends now being global,
design and style today is a happy
combination of old and new, of
traditional and Avant Garde. It’s
something that appeals to the
‘Facebook’ generation,” says
Aarohi Singh, an artist whose
work showcased on
www.artbyaarohi.commost
definitely has a kitschy touch to it.

“People have now moved away
from filling houses with regular
showpieces,” says Sneha Raisoni,
proprietor of the famous Tappu
Ki Dukaan, an addafor kitsch
products. “Kitsch makes the
house looks different. Today, people
are not scared to experiment.
Thus, décor that is more
bold and in-your-face
works,” she adds.

Interior designer Sheetal
Bathija, whose store Threads ‘n‘
Homez in Bandra is known for
the quirky products it retails,
mentions, “Kitsch for me is
something that along with
fulfilling functional utility has its
own unique style and character,
and also defines the user’s 

personality.
Kitsch adds to the

ambience. Also, the
consumer gets
more than what’s
available in the
markets. Say if a

chest of drawers is
styled differently, it

becomes not only
useful but makes a
style statement as
well. So doesn’t
that give the
consumer value

for money?”
Within kitsch

products, there are
definitive trends
observed too.
Raisoni
comments that
post the 26/11

terrorist attacks,
Mumbai-based

products have become
very popular.
Bollywood
themes are
also quite in.
“No matter

what the
product, kitsch

is always a huge

conversation starter
and changes the

environment of the house,”
she says.

It is a misconception
that kitsch is vulgar and
too loud. It all really
depends on the 

way you display it.
“Kitsch to me is not
quite over the top but
bordering on it. It’s loud,
vibrant and colourful. It’s
full of humour and
quirkiness. Well, it does
require a strong
personality to carry it off
and so I believe that one
must chose pieces that
go with one’s
personality,” says Singh.

So, look for kitschy
stuff to pep up your
home. As Bathija puts it,
“Any interesting piece
adds to the house with
warmth!” And now we

can be sure that whatever the case
may be, kitsch definitely and

instantly adds to the ‘Wow’
factor!
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> THE SMALL BITS
MATTER
“A lot of regular use items
such as coasters or salt
and pepper shakers can
be quirky. These instantly
make a style statement,”
says Raisoni. This explains
why mugs with whacky
messages and coasters
with Hindi film dialogues
splashed on them are an
instant hit. Raisogi also
talks about another
popular item they have at
the store – a grinning
woman’s face that is
actually a bottle opener! 

> LET IT MERGE WITH
YOUR DÉCOR
Raisoni suggests that the
kitsch product you
choose must also
go subtly with
your décor.
“For
example,
those
who have
a classy
décor should go
in for products that
have a subtle
elegance about them but
are still innovative. For
example, Mukul Goyal
products fit this
description. It is important
to know the fine line
between when to match
and when not to,” she
says. 

> GO BEYOND
Bathija advises people to
go beyond the stuff

available in the market
and experiment with
kitsch at home. “Even a
single wall painted
differently, say in polka
dots or motifs is a simple
way to get the effect. Also,
personalised furniture
pieces like a book shelf
made with your favourite
author names or a CD
rack made with names of
favourite movies can add
an instant touch,” she
opines. 

> SMALL DOSES ARE
EFFECTIVE
Singh believes that putting
twenty colourful things

together with
quirky

messages is
not kitsch...

that’s just
bad taste.
For kitsch to

be effective
and still

tasteful, it needs
to be presented in

small doses. She
explains, “If you

have an entire wall
painted in the kitsch style
or a huge bollywood
poster, then I would
suggest that you light the
area really well to
highlight that piece and go
neutral on the rest. Or take
a series of small kitschy
objects and place them in
nooks and corners. If you
instinctively ‘feel’ that it is
over-done, then it
probably is!”

It’s different!
If used tastefully, kitsch can add
instant glamour and attitude to your
house. Here are some ways to make
kitsch look really cool!

You as an art form!
The days of glaring, showy and boring showpieces are passé! With new technological
innovations, it is becoming common to decorate your home with masterpieces that
depicts you and your family. Personalised items are not about mugs, files and photo
frames anymore! People are getting themselves stamped over all the possible accessories
that homes can be adorned with. You are the new model for your home! 

> Continued from pg 1

The partnership folded up. However,
Hitchcox stepped out and went on to
start Yoo with Philippe Starck in
1999. That decision, again, can be
traced back to home. “I had this plan
for a house, but I got stuck. “I didn’t
know what to put inside it. And I
thought, if that’s the case for me,
what’s it like for Mr and Mrs Patel,
who don’t have any architectural or
design background? And that is
where, philosophically, Philippe and I
started out, trying to offer people
some guidance and help with their
homes.”

Yoo now has a global footprint,
with 41 projects in 27 countries and
25,000 apartments currently under
construction, valued at $10 billion.
One of those 27 countries is India,
more specifically Pune, where his
debut project ‘Yoo Pune’, in
partnership with Panchshil Realty,
will offer fully furnished homes
incorporating ‘global taste’. (There’s
talk of tying up with the Lodha group
in Mumbai as well.) With luxe
housing and interiors being Yoo’s
specialty, Philippe Starck, one of the
world’s best-known and most prolific
designers, will work with Indian
architects on Yoo Pune.

Starck’s signature could explain the
Yoo-can’t-be serious price tag of Rs 5
crore (last heard) for a 600-700 sq ft
apartment in Hadapsar. “Oh, but we
don’t have any influence on the prices
that the developer is going to sell the
apartments at,” protests Hitchcox.
“What we do with developers is to
work to their budget. So if it’s homes
for $100,000 (app Rs 48 lakh) in
Bulgaria, we would work to that
budget. But I think it’s fair to say that
if we have a good idea and it goes
over the builder’s budget, he will ask,
‘Will it add additional value to my
project?’" The implication being that
it does, of course.

That said, Hitchcox’s egalitarian
side kicks in, “However, we believe
that design should not be the preserve
of the elite and that good design – or
the thinking behind good design –
can be incorporated at every price
point. That’s the challenge really.
Philippe (who does a ‘Yoo by Starck’
line) and I are absolutely there for
that and we do recognise that if we
do haute coutureprojects such as this,
we will do low cost projects
elsewhere.”

He describes his buildings as
‘vertical urban villages’ that contain
interactive community spaces like ‘the
pub, the library, the coffee shop,
whatever, that you’d find in a village’
alongside homes. (Hitchcox’s
reference points are typically English,
of course, but transpose them into an
Indian setting, and the coffee shop is

the urban version of the rural tea
shop; the children’s play area
substitutes for the village playground,
and the garden benches allow
urbanites to shoot the breeze as
villagers do under the banyan tree.) 

Such community spaces also
provide you, says Hitchcox, “A
transition between the outside world
and your home; your work life and
your inner space.” Frenzied urbanites
need those few moments of
tranquility and transition, he believes,
before they slip into their homes.

But what if, like many harried city
slickers, you really are not in the
mood to socialise or even bump into
anyone? “And you don’t even know
your neighbour, let alone want to talk
to them,” pitches in Hitchcox. “That’s
why we try to create little sanctuaries
in the midst of crowds.”

That philosophy could explain why
his mood changes perceptibly when
we get talking about the tabloid
frenzy over his friendship with Elle
McPherson. Did it bother him? “No
it did not,” he says, slowing down
uncharacteristically and choosing his
words carefully. “I was just astonished
at the depravity of it, the way the
paparazzi hounded us, to find people
hiding under my car or in the trees.”
He pauses, then, “And to find
someone in my home with a camera!”
The sense of outrage remains: his
home was invaded.

That relationship did not last.
Perhaps it buckled under the
paparazzi invasion of that holy of
holies for the man who has been
dubbed ‘The Prada of the property
industry’. You just don’t mess with
John Hitchcox’s home.

When a house
becomes a home Kitsch and Tell

Kitsch is cool? That’s what décor designers seem to feel
these days. Dhanishta Shah finds out more

� � Bookends from Tappu ki Dukaan� � Levitate Balti by Aarohi Singh

� � Kitsch sandals from Threads ‘n’ Homez


